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SOUND SWIPE HITS ONE MILLION USERS IN FIRST SIX MONTHS 

 

Baltimore, MD– Sound Swipe has amassed one million users in its first six months of release to 

the public. Sound Swipe is a free-to-use app allowing artists to swipe on other users to share and 

find music all in one place. 

The app launched as a free-to-use service for artists looking to spread their music to others. The 

app also offers a paid subscription that users can opt in to for perks based on their level of needs. 

“We find it critically important to understand how the app is developing in an industry that it is 

ever-changing,” said John Doe, COO of Sound Swipe. “Sound Swipe will give artists extra 

motivation to create more music to share with the world. Our company gives artists a unique way 

to network with others, building their brands more than they thought could be possible.” 

The company’s board of directors pledges they will support the creative and artistic users on the 

app, as well as be open to criticism and improvements to make the app a better experience for 

those that use it. 

Through Sound Swipe, other musicians will be able to establish their careers and network by the 

impressive algorithm Sound Swipe has to offer. 

Sound Swipe is a Baltimore-based company that is helping lesser-known artists create a platform 

to network and showcase their talents. Established in 2021, Sound Swipe now boasts over one 

million users across the app from users across the globe. 
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